
The Art and 
Scie nce  of  
Ne t working

https://www.networkwise.com/art-science-networking



What is 
Ne t working?



“Networking is the action or process 
of  in t e r a ct ing wit h  ot he r s  t o  

e xcha nge  informa t ion  a nd de v e lop 
profe ss iona l socia l cont a ct s .”



Some people think networking is 
just trad ing  busine ss cards and  
Linke dIn p rofile s , but it’s  re ally 
about one  im portant thing :

building lasting & 
valuable 
relationships



Networking is 
not  jus t  for  
ge t t ing jobs  
a nymore  . . .



Business leaders 
de v e lop 

r e la t ionships wit h  
e mploye e s

Scie nt is t s  se e k 
r e se a rch gra nt s

Cont r a ct or s  
obt a in  ne w 
cont r a ct s

Musicia ns  a nd 
music produce r s  
ge t  discov e re d

St ude nt s  f ind 
me nt or ships

Pe ople  use  ne t working for  ma ny r e a sons



Benefits of 
Ne t working



Professional Benefits

57% 68%
of jobs are filled 

through a 
networking 

contract

of those planning to 
stay with their 

company for 5 years 
have a mentor

Gives you word of 
mouth referrals

Harnesses & 
strengthens 

creativity

Connects you 
with mentors



Quality of 
Life  
Be ne f it s :

Having strong 
social network is an 
indicator of 
psychological and 
emotional and 
physical wellness. 



The Benefits of 
Ta pping in t o 

t he  Hidde n J ob 
Ma r ke t



Networking Success



Networking Success



How Networks 
Wor k



3 Types of Networking All Successful 
Pe ople  Must  Ma st e r  

Building relationships 
with people in inside 
your company e.g. 
executives, clients

Socializing that enhance 
referral opportunities, 
knowledge and support. 
These are connections 
that are mostly outside 
of work e.g. teachers, 
references, mentors, 
coaches

Operational Personal
Seeking support 
from people who 
can help you 
achieve your goals 
e.g. mentors, 
peers, industry 
leaders & all those 
in between

Strategic



Face to Face or 
Online ? 

It ’s  BOTH!



LinkedIn is a online networking 
site  for pe op le  inte re ste d  in 
looking  for ne w opportunitie s to 
g row the ir care e rs and  to 
conne ct with othe r p rofe ssionals.

Sim ply: LinkedIn is a social 
network for professionals . 

Online



Online





Online networking is essential in 
ne we r  indust r ie s , but  f a ce - t o fa ce  

in t e r a ct ion  is  s t ill impor t a nt  
a bov e  a ll e lse . 



Face 
t o

Fa ce

Surveyed students and 
educators believe meeting 
outside the office:

45% Believe it gives time to              
learn about those in 
your network

42% Believe it inspires new    
ways of thinking

36% Believe it boosts
creativity



Types of Face - t o-fa ce  Ne t works

St rong 
Cont a ct  

Ne t works

Communit y  
Se rv ice  Clubs

Ca sua l 
Cont a ct  

Ne t works

Profe ssiona l 
Associa t ions



If so many jobs are 
f ille d t hrough 

ne t working, why 
a r e n’t  more  pe ople  

doing it ?



Networking is 
HARD!

…Why?



Can take time to foster 
and develop

Strong social skills lead 
to more productivity 
and higher salaries

Social Skills



Online presence is growing in 
importance while professional 
and personal profiles are 
muddled

“Internet panhandling,” or 
asking for favors before 
building connection is 
unprofessional

Online networking is only as 
useful as you make it. Important 
to lead to face -to-face meeting.

Technology



Networking 
might  se e m 

dif f icult , but  it ’s  
e a sie r  t ha n  you 

t h ink



How do you do it?





Marketing Yourself

Marketing 
Yourself
101

Resource from Burnaby Central, Mr. Steko



Marketing YOU!

“Marketing is about 
finding your UNIQUE 
ABILITIES and  be ing  
ab le  to 
COMMUNICATE the se  
to othe rs e ffe c tive ly.”





A 3 Stage 
Ma rke t ing
Pla n

2. Unde r st a nd 
t he  ma rke t pla ce

3 . Incre a se  your  
ma rke t  v a lue

1. Unde r st a nd your se lf  
a s  a  product



1. Understand yourself as a product

Ask your se lf : Wha t  dif f e r e nt ia t e s  you f rom 
ot he r s?

“T-I-G-E-R” 

T= Ta le nt s
I = In t e r e st s

G = Goa ls
E = Expe r ie nce s
R = Re source s

I am a 
tiger!



1. Understand yourself as a product

T= Ta le nt s
- Wha t  a r e  you good a t ?
- Wha t  a r e  your  skills? 

I = In t e r e st s
- Hobbie s  a nd pa ssions
- Wha t  do you do for  fun?
- Wha t  would you like  t o  know more  of?

G = Goa ls
- Shor t / long t e rm goa ls



1. Understand yourself as a product

E = Expe r ie nce s
- Ev e ry e xpe r ie nce  ca n be  a  r e sume  
builde r  (le a de r ship e xpe r ie nce s , 
v olunt e e r ing, a wa rds , a ccomplishme nt s)

R = Re source s
- Oppor t unit y  t o  r e wr it e  Linke dIn 
prof ile s , come  up wit h  e le v a t or  pit ch , 
pe r sona l s t a t e me nt s , upda t ing r e sume



1. Understand yourself as a product

Finding your  “St ory”
The  “Ele v a t or  Te st ”

- Could you t e ll your  s t ory  in  a  shor t  30  
se cond e le v a t or  r ide ?
- This  spe e ch is  a bout  you: Who you a re , 
wha t  you do, a nd wha t  you wa nt  t o  do.



1. Understand yourself as a product
Hi, My name is John Smith and I love creating  
illustrations for websites and brands. My 
passion is coming up with creative ways to 
express a message, and drawing illustrations 
that people share on social media. I would love 
the opportunity to continue to grow as an 
illustrator in an environment that celebrates 
creativity and innovation. I am grateful about 
the possibility of working with you and this 
company in the near future. 



2. Understand the Marketplace

• Le a rn who a re  t he  Top Compa nie s  a nd 
wha t  t he y a r e  looking for .

• Which ha rd (t e chnica l) skills or  sof t  skills  
a r e  v a lue d by t he  compa ny.

• Thinking a bout  your  fu t ure , wha t  a r e  some  
skills  t ha t  you would like  t o  de v e lop?



3. Increase your Market Value

• St ronge st  growt h in  t e chnologica l skills  
e.g. digital and advanced technological skills.

• Demand for cognitive skills
e.g. creativity, innovation 

• Demand for social & emotional skills
e.g. leadership, managing others, social influence, 

emotional intelligence



Need to look at 
t he  FUTURE 

OF WORK



A Changing 
fu t ure  . . .

• The future is changing 
faster than ever. 

• Many of us have a desire 
for  “traditional jobs”, but 
will they continue to 
thrive? 

• What are new jobs that 
are growing? Perhaps jobs 
not yet existent, but will 
be created?



What do these jobs have in common?

Drone  ope ra t or
Sust a ina bilit y  ma na ge r

YouTube  cr e a t or
Inf lue nce r

Cloud comput ing spe cia lis t
Ele ct r ic ca r  e ngine e r

None  of  t he se  jobs  e xis t e d a  de ca de  a go!



Your 
Assignme nt :

1. LinkedIn Profile
2. Mentorship

Due: Jan 14th , 2022



NEXT CLC 
11 Se ssion:

Friday, December 10 th

8:35 am – 9:20 am

Mandatory Session with 
Ms. Fenn.

Please arrive on time!



Attendance
EXIT SLIP

Complete the exit slip. 

Print CLEARLY
Full name & student #
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